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SeQure

			  EDGE			   SNUG01
INTRODUCTION

Preliminary Remarks / Brand Architecture

A brand consists of a name, term, design, symbol, 
or other feature that distinguishes an organization 
or product from its rivals in the eye of the customer. 
Thus, a brand is the link between a business and the 
consumer. The key to understanding branding is the 
idea that a brand is essentially a promise instilled by 
the company to ensure satisfaction for the buyer. 
The challenge proposed by this Dual Brand project 
was to compare two similar yet unlike items or 
products that can be represented by a single over 
arching company yet satisfy two separate needs, 
demographics, and appearances.

My chosen industry advocates security and 
protection through safety helmets that appeal 
to two varying clientele. Snug, a brand within the 
medical field is responsible for manufacturing and 
distributing pediatric helmets for cranial deformity 
treatment. The second brand, Edge, resides in the 
action sports industry by supplying stylized and 
dependable motocross helmets.  Both businesses 
are located under the over arching company 
called SeQure. The aim of this parent company is 
to provide reliable, easy to obtain, and genuine 
products for the safety conscious community.
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02
BRAND IDENTITY
Overview of Brand DNA and Personality

MISSION STATEMENT

SNUG
BRAND BLURB

SNUG ensures safety for children with impairments to their skulls. As a 
way to differ from the existing market, SNUG provides more comfort 
through flexible and breathable material and discreteness through 
muted colors that are inspired by nature.

Our soft and hard shell cranial 
helmets are an essential part 
of helmet therapy for children. 
We aim for versatility and 
flexibility, and guarantee the 
utmost comfort.
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VITAL
SECURE
RELIABLE
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Persona Exploration



SNUG Paediatric Helmets for Cranial Impairments

Worry No More.
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03
WORDMARK

Logo Exploration / Wordmark Solution
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Final Wordmark The final wordmark for the SNUG brand is a unique blend of letters 
that appear both uppercase and lower case letters. The interior 
of the wordmark features a ligature between the N and the U, 
symbolizing a caterpillar while also illustrating the symbolism of 
closeness.
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04
BRAND APPLICATION

Color System / Best Practice
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Our distinctive color pallet derives from nature, specifically 
the elements that mostly coincide with our product. Bird 
eggs are one of the primary influences we had, which 
all exhibit muted tones and delicate embellishments. 
We have taken the same approach to our sleek matte 
finished material textures and speckling, which  helped us 
distinguish our unique confetti styled patterns.

Another perfect example of our product can be reflected 
in the natural occurrence of a chrysalis, when adult 
butterflies emerge from a cocoon. This stage in a 
butterflies life is crucial and the chrysalis allows it to stay 
safe and away from harm. To mimic that behavior, our 
cranial helmets keep children safe and secure.

BIRD EGGS

CHRYSALIS
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Creamy Peach
RGB: 246, 232, 22
CMYK: 4 %  11 %  12 %  0 %

HEX: # f6e8de

Sandy Baige
RGB: 175, 158, 145
CMYK: 37 %  37 %  40 %  1 %

HEX: # af9e91

Cloudy Grey
RGB: 226, 225, 221
CMYK: 14 %  10 %  12 %  0 %
HEX: # e2e1dd

Chalky Charcoal
RGB: 86, 82, 82
CMYK: 64 %  58 %  53 %  33 %
HEX: # 565252

PRIMARY COLORS

SECONDARY & NEUTRAL COLORS
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05
TYPOGRAPHY

Typographical System Within Brand

PATTERNS & PRINTS
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PRIMARY FONT

Poppins
ABCDEFGHIKLMNOPQRSTUVWXYZ
abcdefghiklmnopqrstuvwxyz
01234567890

SECONDARY FONT

Rubik
ABCDEFGHIKLMNOPQRSTUVWXYZ

abcdefghiklmnopqrstuvwxyz

01234567890

SNUG’s playful typography can be seen in our packaging, brand manual, 
website, and other brand extensions. These two typefaces compliment 
each other with soft edges and striking features. 

Poppin’s font is primarily used in the small text and copy of our printed 
materials and Rubik can be seen in the larger headlines. Poppin’s has 
a larger type family for us to explore so you’ll often see it used as the 
primary typeface of our brand.

ABOUT

AaBbCc
AaBbCc
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MARKET STUDIES
Ideations Of Custom Helmets

After extensive research and best practice of existing 
cranial helmets in the pediatric community, SNUG 
evolved to be the most natural looking, non sexist, 
gender neutral, and very versatile. SNUG becomes a 
modern new tool to face any difficult impairments 
families may encounter.

06
ASSET DEVELOPMENT

Product Ideation & Prototyping
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07
Merchandise
Branding Manufactured Products For Retail

SNUG consists of two variants of products, soft shell, pictured left, and 
hard shell. Both allow the child to move freely without discomfort. The 
materials are made of plexi-rubber and shape to the child’s skull easily. 
There are a variety of sizes or custom fit options when families choose to 
come for a consultation or if they are referred to us by a doctor.

ABOUT
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SNUG is nestled within the medical community and has 
ties to several hospitals and medical research facilities 
that are focused on pediatric care. The brand extension for 
SNUG is primarily evident in the packaging of our products 
and our informational platform of brochures, books, slide 
shows, tradeshows, and online media.

Seen to the right are examples of the soft shell cranial 
helmet packaging, one being our creamy peach color 
and the other our being chalky charcoal. Both helmets are 
situated inside due to their flexible material. 

The far image shows an example of a doctor or nurse 
showing the website platform in which families can order 
helmets online after referral from a medical professional 
or to read more about us and how our helmets may help.

PRINT & DIGITAL

08
Brand Application




